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Overview 
The fourth industrial revolution is the current environment where disruptive technology trends such as the 
Internet of Things (IoT), Robotics, Artificial intelligence (AI), Future Cars/Autonomous Vehicles, 
Blockchain, Cloud Computing, Genomics and Social Media are changing the way we live and work.  

Unlike previous industrial revolutions, these technologies are rapidly combining to create an accelerating, 
virtuous cycle of nearly unlimited disruption. While previous industrial revolutions were often localized, 
todays is interconnected and global and its impact is already visible in homes and businesses across the 
world. 

This is a short guide to help investors understand the main sectors of the fourth industrial revolution and 
their features, applications, and growth potential: 

 

Robotics & Automation 

Future Transport 

Cloud Computing 

Cyber Security 

 

 
Social Media  
It is not a controversial statement to say that the internet is the defining technology of our age. Billions of 
people are now connected to the internet and are able to access and share a previously unthinkable 
amount of information, media and entertainment. An estimated 4.6 Billion people, over half of the world’s 
population, now has internet access.  

The internet age has also profoundly changed the way that media is created and disseminated. Instead of 
a small group of media companies controlling the debate, now anyone can contribute to and influence the 
global conversation through a proliferation of social media platforms. 

Social media takes many forms, including blogs, chatrooms, forums, photo and video sharing, social 
gaming, chat apps as well as the familiar social networks like Facebook or LinkedIn and its popularity is 
such that there are an estimated 3 Billion active social media users   . If you have an internet connection, 
it’s very likely you will also have social media. As lower cost, more accessible mobile broadband is rolled 
out across the developing world, the potential to bring many more people online and, in turn, create more 
social media users is very high. 

 

Genomics 

Social Media 

Blockchain 

Augmented & Virtual Reality 

 

 

 



 
 

 
  

 
+44 (0) 203 794 1800  
info@hanetf.com 

40 Basinghall Street, City Tower, 
London, EC2V 5DE www.hanetf.com 

HAN-etf @HANetf 
For professional clients only 

 

Source: https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/. Data as 
of April 2020 

 

As illustrated above, there are many names (Facebook, YouTube…)  in the top social media platforms that 
are familiar to many readers but platforms that face emerging market users (China, India) are also 
significant players. While they may be less well-known, they command massive user bases and are growing 
fast. 

 
Social Media – Benefiting From Huge Advertising Disruption 

The basic business model for social media is the same as for any other media platform: advertising. The 
larger the audience, the more effective an advertising platform it will be. The more time people spend on 
social media, the more impact advertising can have and the more engaged social media users means 
advertisers gain confidence that their money is being deployed effectively.  

The huge success of social media in attracting adverting spend reflects the seismic shift occurring in the 
way the average person consumes media content. 

Historically, TV and Radio have been the primary opinion-shaping media, taking the greatest share of mind 
of the audience. Yet now, for the first time, audiences are spending more time looking at their mobile 
phones than TVs. This profound change in consumer behaviour, information dissemination and use of 
leisure time has significant knock on effects for advertisers who must now develop new strategies to deliver 
effective, impactful content and messages. 
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Average Time Spent Per Day (Minutes) 

 

Source: https://www.emarketer.com/content/mobile-soon-to-pass-tv-in-time-spent 

 

The Digital Disruption of Advertising   

In an increasingly fragmented media landscape, traditional advertising strategies are no longer cost 
effective. As consumers spend more time on mobile devices and less time on newspapers, magazines and 
TV, marketing managers must develop new strategies to deliver their message. With userbases that dwarf 
the audiences of even the most successful prime-time TV shows, social platforms offer a more compelling 
proposition to advertisers that want cost effective targeting. 

 

 

Some see a zombie apocalypse, others see an advertising opportunity 
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This evolution in the viewing habits of consumers has catalysed a profound change in advertising buying 
patterns. While most traditional advertising mediums have been in long-term secular decline, digital 
advertising spend has rapidly accelerated. In 2016 the ad industry became digital-first - more advertising 
dollars were spent online than on TV, or any other form of media. In total, online ad spending grew from 
~$48.4bn in 2008 to ~$227bn in 2018 and is estimated to reach ~$274bn this year (2020).  

 

Global Ad Spending by Medium. $Billions 2000-2020 

 

For illustrative purposes only 

Source: https://www.recode.net/2018/3/26/17163852/online-internet-advertisers-outspend-tv-ads-advertisers-
social-video-mobile-40-billion-2018 

 
Social media advertising, as a subset of internet advertising reflects these broader trends. In the UK, 
Europe’s largest digital advertising market, two-thirds of all advertising budgets are now deployed online, 
and a quarter of that is deployed on social media 1. In the UK social media advertising is predicted to even 
eclipse TV ad spend by 2020, taking an estimated 30% share of all advertising budgets. This is a 
phenomenal land grab by social platforms, most of which did not exist 15 years ago. 

 

 

 

 

 

 

 
1 https://www.emarketer.com/newsroom/index.php/uk-social-networks-will-take-a-quarter-of-digital-ad-spend-in-2018 
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UK Digital Ad Spend £Billions 2018-2022 

 

Source: https://www.emarketer.com/content/more-than-60-of-uk-media-ad-spending-is-digital 

 

 

 

For illustrative purposes only  

SOURCES: Population: United Nations; U.S. Census Bureau; Internet: Internetworldstats; Itu; Eurostat; Internetlivestats; Cia World 
Factbook; Mideastmedia.Org; Facebook; Government Officials; Regulatory Authorities; Reputable Media; Social Media And Mobile 
Social Media; Facebook; Tencent; Vkontakte; Kakao; Naver; Ding; Techrasa; Similarweb; Kepios Analysis; Mobile: Gsma 
Intelligence; Google; Ericsson; Kepios Analysis. Note: Penetration Figures Are For Total Population (All Ages). 

 

Investing in the Social Media Theme 

The growth potential, consumer interest and size of the addressable market of Social Media has spurred 
investor interest in this theme. Investors who see long-term opportunity can consider an allocation to The 
HAN-GINS Tech Megatrend Equal Weight UCITS ETF (ITEK). ITEK includes Social Media as part of 8 
transformational technology trends that are reshaping the world alongside Robotics & AI, Cloud 
Computing & Big Data, Cyber Security, Future Transportation, Genomics, Blockchain, Augmented & 
Virtual Reality.   
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Fund Details 

When you trade ETFs, your capital is at risk 

 

 ITEK Factsheet 
 ITEK Video 
 ITEK Fund Page 
 

About HANetf 

HANetf is an independent ETF specialist working with third-party asset managers to bring differentiated, 
modern and innovative ETF exposures to European investors via unique white-label ETF/ETC platform.  

Founded by two of Europe’s leading ETF entrepreneurs, Hector McNeil and Nik Bienkowski, HANetf 
provides a complete operational, regulatory, distribution and marketing solution for asset managers who 
want to successfully launch and manage UCITS ETFs. 

HANetf’s full products list includes: 
Name TER

LSE $ LSE £ Borsa € XETRA € SIX

The Emerging Markets Internet & Ecommerce UCITS ETF 0.86% EMQQ LN EMQP LN EMQQ IM EMQQ GY EMQQ SW

HAN-GINS Tech Megatrend Equal Weight UCITS ETF 0.59% ITEK LN ITEP LN ITEK IM T3KE GY ITEK SW

HAN-GINS Cloud Technology UCITS ETF 0.59% SKYY LN SKYP LN SKYY IM 5XYE GY SKYY SW

HAN-GINS Indxx Medical Innovation UCITS ETF 0.59% WELL LN WELP LN WELL IM W311 GY WELL SW

KMEFIC FTSE Kuwait UCITS ETF 0.80% KUW8 LN KUWP LN KUW8 IM KUW8 GY -

The Medical Cannabis & Wellness UCITS ETF 0.80% CBDX LN CBDP LN - CDSX GY CBDX SW

The Royal Mint Physical Gold ETC 0.22% RMAU LN RMAP LN - RM8U GY -

BTCetc Bitcoin Exchange Traded Crypto* 2.00% - - - BTCE GY -

Bloomberg Codes

 
*Marketed and Distributed by HANetf 
 
 
For further information, please visit www.hanetf.com. 
 

 

 
EXCHANGE 

 
BB CODE 

 
RIC 

 
ISIN 

 
CURRENCY 

INCOME 

London Stock Exchange ITEK LN ITEK.L IE00BDDRF700 USD Acc 

London Stock Exchange ITEP LN ITEP.L IE00BDDRF700 GBP Acc 

Borsa Italiana ITEK IM ITEK.MI IE00BDDRF700 EUR Acc 

XETRA T3KE GY T3KE.DE DE000A2N5XE0 EUR Acc 

SIX ITEK SW ITEK.S IE00BDDRF700 CHF Acc 

https://www.hanetf.com/PrintPdf.aspx?ProductId=3
https://www.hanetf.com/PrintPdf.aspx?ProductId=3
https://www.hanetf.com/UsersFiles/HanETF/Documents/48/ITEK-The-4th-Industrial-Revolution-WhitePaper.pdf
https://www.hanetf.com/UsersFiles/HanETF/Documents/48/ITEK-The-4th-Industrial-Revolution-WhitePaper.pdf
https://www.hanetf.com/product/3/fund/han-gins-innovative-technologies-ucits-etf-acc


 
 

 
  

 
+44 (0) 203 794 1800  
info@hanetf.com 

40 Basinghall Street, City Tower, 
London, EC2V 5DE www.hanetf.com 

HAN-etf @HANetf 
For professional clients only 

Important Information 

The content in this document is issued by HANetf Limited (“HANetf”), an appointed representative of Mirabella Advisers LLP, 
which is authorised and regulated by the Financial Conduct Authority (“FCA”). For professional clients only. Past performance 
is not a reliable indicator of future performance. Any historical performance included on this document may be based on back 
testing. Back testing is the process of evaluating an investment strategy by applying it to historical data to simulate what the 
performance of such strategy would have been. Back tested performance is purely hypothetical and is provided on this 
document solely for informational purposes. Back tested data does not represent actual performance and should not be 
interpreted as an indication of actual or future performance. The value of any investment may be affected by exchange rate 
movements.  

Any decision to invest should be based on the information contained in the appropriate prospectus and after seeking 
independent investment, tax and legal advice. These products may not be available in your market or suitable for you. The 
content of this document does not constitute investment advice nor an offer for sale nor a solicitation of an offer to buy any 
product or make any investment. An investment in an ETF is dependent on the performance of the underlying index, less costs, 
but it is not expected to match that performance precisely. ETFs involve numerous risks including among others, general 
market risks relating to the relevant underlying index, exchange rate risks, interest rate risks, inflationary risks, liquidity risks 
and legal and regulatory risks.  

The information contained on this document is not, and under no circumstances is to be construed as, an advertisement or 
any other step in furtherance of a public offering of shares in the United States or any province or territory thereof, where none 
of the Issuers or their products are authorised or registered for distribution and where no prospectus of any of the Issuers has 
been filed with any securities commission or regulatory authority. No document or information on this document should be 
taken, transmitted or distributed (directly or indirectly) into the United States. None of the Issuers, nor any securities issued 
by them, have been or will be registered under the United States Securities Act of 1933 or the Investment Company Act of 1940 
or qualified under any applicable state securities statutes. The products discussed on this document are issued by HANetf 
ICAV.  

This document may contain forward looking statements including statements regarding our belief or current expectations with 
regards to the performance of certain assets classes and/or sectors. Forward looking statements are subject to certain risks, 
uncertainties and assumptions. There can be no assurance that such statements will be accurate and actual results could differ 
materially from those anticipated in such statements. Therefore, readers are cautioned not to place undue reliance on these 
forward-looking statements. HANetf ICAV is an open-ended Irish collective asset management vehicle which is constituted as 
an umbrella fund with segregated liability between sub-funds and with variable capital organised under the laws of Ireland and 
authorised by the Central Bank of Ireland (“CBI”). Investors should read the prospectus of HANetf ICAV (“HANetf Prospectus”) 
before investing and should refer to the section of the HANetf Prospectus entitled ‘Risk Factors’ for further details of risks 
associated with an investment in the Shares. 

Notice to Investors in the EEA 

[Emerging Markets Internet & Ecommerce UCITS ETF], HAN-GINS Cloud Technology UCITS ETF], [HAN-GINS Tech 
Megatrend Equal Weight UCITS ETF], [KMEFIC FTSE Kuwait Equity UCITS ETF], [HAN-GINS Indxx Healthcare Innovation 
UCITS ETF], [The Medical Cannabis and Wellness UCITS ETF] (the “Fund”) is a sub-fund of HANetf ICAV. HANetf ICAV is 
authorised by the Central Bank of Ireland as an Undertaking for Collective Investment in Transferable Securities under the 
European Communities (Undertakings for Collective Investment in Transferable Securities) Regulations 2011 (S.I. No. 352 of 
2011), as amended. The Fund is registered for sale to investors in the EEA in Ireland, the United Kingdom, Italy, and Germany, 
Netherlands, Finland, Luxembourg1 and Switzerland2 . Accordingly, in the EEA, the prospectus may only be distributed to, and 
subscriptions to the Fund accept from, investors resident in those jurisdictions. The Fund is not currently registered for sale in 
any other EEA Member State, although such registration may be sought in the future. 

Without prejudice to the foregoing, where permitted by national law in a jurisdiction where the Fund is not registered for public 
offering, shares in the Fund may be offered by way of through private placement. Where private placement is relied upon this 
will not constitute, or form part of, any offer or invitation to the public in that jurisdiction to subscribe for or purchase shares 
and shall not be construed as such. 

As noted above, the Fund is not eligible to be marketed to, or subscriptions accepted from, investors in the EEA, other than 
investors resident in the countries set out above where the Fund is registered Ireland, the United Kingdom, Italy and Germany 
or by way of private placement, where permitted in a given jurisdiction. Accordingly, shares in the Fund may not be marketed 
and neither this document nor any other information relating to the Fund (together, “Relevant Communications”) distributed 
or made available to other investors in the EEA, unless, if permitted in the relevant jurisdiction, such other investors in the EEA 
have received any such Relevant Communications on the basis of an enquiry made at the investor’s own exclusive initiative. 

The distribution of this marketing material and subscription to the Fund in certain jurisdictions may be restricted by law. It is 
the responsibility of each investor to ensure that their subscription to the Fund does not violate any applicable laws in the 
investor’s jurisdiction of residence. Each prospective investor should check if the Fund has been registered for sale in the 
jurisdiction in which they are resident. The Fund shall not be liable for, and accepts no liability for, the use or misuse of this 
document. Please be aware that not every share class is available in all jurisdictions. 

 

 

1 CBDX is not registered in Luxembourg 

2 KUW8 is not registered in Switzerland 


